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MILSOM PLACE – THE GOLD STANDARD FOR RETAIL IN BATH

With the important autumn fashion period ahead and Christmas shopping on the horizon, work continues apace on Milsom Place, the new address to shop, eat and meet at the heart of fashionable Bath.  A full programme of events is planned for the autumn with Charity Fashion Shows in the fabulous refurbished Octagon Chapel on 15th and 16th October and a West Country Cheese Festival in partnership with Paxton and Whitfield on 18th October.
Next to open on 3rd October is Phase-Eight with a flagship store.  Kate Dennis of Phase-Eight says “Bath is the perfect location for us. As a new development, Milsom Place offers something different for our customers and will create interest – it’s great to be part of that”. The two-level store will showcase Phase-Eight’s latest store concept and their flagship range of both day and occasion wear. 

After trading in Bath for 21 years, Hobbs opened its largest UK store outside London in Milsom Place. The new 3,450 square feet store enables Hobbs to showcase their full collection with a strong focus on occasion and weekend wear.  Nicky Dulieu Managing Director of Hobbs said “we love the new development at Milsom Place because it is sympathetic to the buildings in the area and delivers a sophisticated lifestyle offering in the heart of Bath”. In addition to the Milsom Street front entrance there is now access into Milsom Place at the rear of the store. 
Milsom Place opens up new thoroughfares with a series of pennant stone pavements linking Milsom Street and Broad Street, filling an important need for east – west links for shoppers in Bath.  The word is gradually spreading that these routes are open and existing traders can already see the impact through increased footfall.
Other highly desirable brands linked to the new development include Ted Baker and Cath Kidston which opened in its current location on Broad Street in December 2007.  Elisabeth Lester of Cath Kidston says “we were very excited to move to a much bigger space in this outstanding development and has been great for business; the store is performing extremely well”.
In addition to 24 stores in Milsom Place there will be four restaurants operating throughout the day.  The Moon & Sixpence, a longstanding Bath favourite, re-opened in August having doubled in size and now boasts an attractive terrace on the upper floor with space for informal al fresco dining.  Opening in early October is the flagship “Jamie’s Italian” a 200 seat restaurant where Jamie Oliver has exciting plans to serve whole suckling pigs for groups that want to grapple with their food; home-made pasta and authentic Italian dishes.
Sarah Mansfield of the L&R Group says ”we are looking forward to an action packed autumn season with some exciting new openings and lots going on. Now that the project is nearing completion we are delighted with the level of interest in Milsom Place. It is seen as the gold standard for retail in Bath” she continued.

Bath attracts 4.5 million visitors a year and offers a unique historic setting as a backdrop for retail therapy. Bath Tourism Plus, the official tourism organisation for Bath and the surrounding area launched a campaign called “Boutique Bath” earlier this year.  “Our research indicated that visitors love to shop in Bath.  The city is compact and walkable and offers a great mix of high quality brands and local independents” said Robin Bischert, Chief Executive.  “Milsom Place appeals to visitors as well as those who live in the region as it provides cutting edge retail in a historic setting” he continued.
For further information, please contact Nicky Hancock, Hancock Communications on Tel: 01225 332299 or e-mail:nicky@hancockcomm.com. 
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